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Agenda

I. History of Sports Analytics at Samford

II.Three Ways Analytics are Impacting Sports

III. Project SAMson



Established in 2012

FIRST & FINEST IN THE SOUTH
1st program in Sports Business in an AACSB 

accredited business school in the South.

UNDERGRADUATE & MBA

Established in 2017

FIRST IN THE U.S.

“Samford University is the international thought leader in the emerging field of Sports Analytics.”

- Tracy Teague, VP Nike Football & Baseball

https://www.youtube.com/watch?v=juypjNle9t0&feature=youtu.be


STRATEGIC REVENUE 
GENERATION IN SPORT

FAN ENGAGEMENT & ANALYTICS

BUSINESS OF COLLEGE SPORTS

CREER PREP IN SPORTS

Sports Analytics Track 







Sports Marketing & Analytics Advisory Board

Rich McKay, President

Jim Allen, SVP Partnerships

Ben May, Senior Director

Joe Hutchinson, SVP Licensing

Dan Hall, SVP Partnerships

Matt Yonan, President

Cam Campbell, Biz Commissioner 

Bernard Frei, Owner

Kyle Houser, Senior Manager

Tracy Teague, VP Creative Director

Phil McCarn, VP Sales

3 0 +  L e a d e r s  f r o m  a c r o s s  t h e  s p o r t s  l a n d s c a p e

Ben Milsom, Chief Ticketing Officer

David Elgin, SVP Analytics

George Dennis, President

Lisa Warren, President

Gary Heise, President

Allen Verlander, President

Robbie Robertson, Chairman

Dr. Brandy Gibson, President

David Knight, President

John Mount, CCO 

Jim Host, Founder

Jeremy Walls, SVP Revenue

Mike Verlander, President

Robyn Felton, COO

Vince Thompson, President

Scott Myers, Executive Director

Jordan Bellar, VP Partnerships

Will Cavanaugh, Sports Director

Gio Hernandez, MLB Director

Brad Williams, Founder

Mark Whitworth, Athletic Director



8

DRIVING THE 
GLOBAL 
CONVERSATION 
ON SPORTS 
BUSINESS



In Elite Company 
Center for Sports Analytics Stands Tall as Data Team 

Finalist Alongside Major International Brands

Pepsi IBM PwC

Mastercard Microsoft Scotiabank

Proctor & Gamble Fidelity Panasonic

Wal-Mart Invesco New York Life

National Science 

Foundation

Fannie Mae BBVA
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TURNING DREAMS 

INTO REALITY

Direct Sports Industry Placement = 69.1%

Graduate School Placement = 27.8%

Overall Placement > 95%



Celebrating Success



Celebrating Success



Coming in 2024



(Internal) (Internal) (External)



#1

Business Analytics

#2 

Performance Analytics

(aka Moneyball)

#3

Sports Science 

Analytics



Sports Business Consulting Projects



Sports Business Consulting Projects



Sports Business Consulting Projects



#1

Business Analytics

#2 

Performance Analytics

(aka Moneyball)

#3

Sports Science 

Analytics



Training the Next Generation of Moneyballers



Providing Analytics Support for 16 

Professional, College, & High School Teams

Real World Moneyball Experience

Samford Football Samford Soccer

Samford Baseball Samford Women’s 

Basketball

Samford Volleyball Samford Men’s 

Basketball

Samford Golf Samford Tennis

Samford Softball Legion F.C.

Cambridge United F.C. Birmingham Squadron

UAB Baseball UAB Volleyball

BSC Soccer VHHS Football



Answering Important Sports Strategy Questions

Strategy Study Leads to Record Number 

of Goals for Professional Soccer Team

Basketball Study Gains National 

Attention on ESPN Radio





Answering Important Sports Strategy Questions

Strategy Study Leads to Record Number 

of Goals for Professional Soccer Team

Basketball Study Gains National 

Attention on ESPN Radio



#1

Business Analytics

#2 

Performance Analytics

(aka Moneyball)

#3

Sports Science 

Analytics





Project SAMson: A Unique Partnership





Producing Historic Athletic Success

Coaches, Athletes Credit Historic Athletic 

Success to Analytics

















Future Goals 



Keep Up With The Latest News
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