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Royal Cup Grows
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Royal Cup Grows

( Family Coffee Roasters
Since 1916
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OceAN REerF CLUB

A UNIQUE WAY OF LIFE"
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Full Service Lodging
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Fine Dinving
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The James Beard Foundation, a not-for-profit 501(c)(3)
charitable organization dedicated to furthering the
appreciation and practice of fine food and beverage.
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Serving Our Friends Diaily
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Arizana Grown, Hewrty food, Healthy Options




Bakery [ Cafe [ Fast Casual

TAZIKIS

MEDITERRANEAN CAFE
tazikiscafe.com
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Sales Growth at Royal Cup

$345,600,000

$234,000,000

$153,000,000

$115,000,000

$61,000,000,."
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THE BUSINESS COMMUNITY
VISIONING THE CITY
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UAB BLAZERS
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UAB BLAZERS

,UAB Football Operations Center

OPTION 1A
2530 SF MULTI-PURPOSE RM




UAB BLAZERS

\& /. UAB Football Operations Center
+ Legacy Pavilion




UAB BLAZERS

&=/ UAB Football Operations Center
o  With Alternates Included




‘“é’%”‘ij-%’ Inside the UAB Football
> Operations Center




UAB BLAZERS

\EE2Y

o Downtown Stadium Update

Social Security Building

Populous Rendering



UAB BLAZERS
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Renderings of Renovated Legacy Arena
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The Return




Attendance: 45,212
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The Magic is Back!!!







